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- SALEs (continued) -

RESTRrcTIclts AS T0 SALES - (contimred)

(g) No hotel  employoe, i . iv ing in tho hotel  in which he ls employed,
is alloured to purchaee liquor, but a hotel empl.oyee living i-n
quarters apert from tho hotel nay purcha-qe liquor for consump-

, t ion in his own residence.

(h) Liquor nust not be sold to Managers of hotels,  c lrrbe. or tour ist
oamps who live on the preinises, unless the lnstructions under
rrPerni ts" Page Z3rParagraph 58, are compl ied with.

. SALES ON SPECIAL FERMITS -

Special-  purchase order for:ns ( forn S 25) yel lolv,  must be used
for al l  purchases made on Special  Permits.  I t  shotr ld be made out in
dup}icate and the signature of the purchaser and the nane of the
inst i tut lon or company with the address clear ly shbwn on both copies.
The order wi l l  be rung through the Cash Register in the usual way,
the original forrararded to Head Office attached. to the Daily Sales
report  and the dupl icate copy of the order kept on the store f i les.

- NOTICES OF PRICE CEANGES .

(")  Not ices of pr ice changes in stock are sent out to the store in
special  c irculars hnorrrn as Price Bul let ins. The contents of these cir-
culars should be earefully guarded from becoming lirrown to the public
before they take effect.  Upon receipt o. f  these bul let i .ns they should
be lmmediately acknowledged on the acknowledgement slip which is att-
ached-, and tFe stoie nrmrber and signature of the Vendor rnust be clearly
shown, This is important,  and should have the Vendor 's personal at t-
ent lon as otherwise l t  would not be knoqn i f  tho bul let in was received,
and could result  ln a loss to the Board or an overcharge to the publ ic.

(b) Before the opening of business the morning a pr ice change goes into
effect,  al1 pr ice boards for the infornat ion of the publ ic should be
inmediately changed to conforxr with the new prices. fn addition, the
prices on th" individ.ual stock ledger sheets should be changed and tho
bin cards correspondingly changed. A11 endorsers, cashiers and counter-
m'6n should also be inrnediately acquainted with the new pr i-ee.

(o) An advice to the Chi.ef  Accountant wi l l  be necessarl ' ,  advising the
quantity of each brand on hand which is effective by the price change
at the opening of business for the day that the changes comes into effect.
I t  is important that these f igures be accurate, therefore, i t  is not suff-
icient to take the quantities from the amount shovrn on hand in the ledger,
as sometimes through inaccurate post ing these f i .gures are i .ncorrect.
To ensure accuracy, an inventory should be taken of al l  brands affeeted
by the prlce chango, and then conpared with the 1edp9er.
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