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- SALES (continued) -

RESTRICTIONS AS TO SALES - (continued)

(g) No hotel employee,living in the hotel in which he is employed,

is allowed to purchase liquor, but a hotel employee living in
quarters apart from the hotel may purchase liquor for consump-
tion in his own residence.

(h) Liquor rmust not be sold to Managers of hotels, clubs or tourist

camps who live on the premises, unless the instructions under
"Permits" Page 272, Paragraph 5B, are comrlied witk.

- SALES ON SPECIAL FERMITS -

Special purchase order forms (Form S 25) yellow, must be used
for all purchases made on Special Permits. It should be made out in
duplicate and the signature of the purchaser and the name of the
institution or company with the address clearly shown on both copies.
The order will be rung through the Cash Register in the usual way,
the original forwarded to Head Office attached to the Daily Sales
report and the duplicate copy of the order kept on the store files.

- NOTICES OF PRICE CEHANGES -

(a) Notices of price changes in stock are sent out to the store in

special circulars known as Price Bulletins. The contents of these cir-
culars should be carefully guarded from becoming known to the public
before they take effect. Upon receipt of these bulletins they should
be immediately acknowledged on the acknowledgement slip which is att-
ached, and the store number and signature of the Vendor must be clearly
shown. This is important, and should have the Vendor's personal att-
ention as otherwise it would not be known if the bulletin was received,
and could result in & loss to the Board or an overcharge to the public.

(b) Before the opening of business the morning a price change goes into

effect, all price boards for the information of the public should be
immediately changed to confcrm with the new prices. In addition, the
prices on the individuel stock ledger sheets should be changed and the
bin cards correspondingly changed. All endorsers, cashiers and counter-
men should also be immediately acquainted with the new price.

(¢) An advice to the Chief Accountant will be necessary, advising the

quantity of each brand on hand which is effective by the price change

at the opening of business for the day that the changes comes into effect.
It is important thet these figures be accurate, therefore, it is not suff-
icient to take the quantities from the amount shown on hand in the ledger,
as sometimes through inaccurate posting these figures are incorrect.

To ensure accurecy, an inventory should be taken of all brands affected
by the price change, and then compared with the ledger.



